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In-house Creative Studio produces

12 ADS 0
=VERY DAY
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We see ads
that
and fail
across
every
channel
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Stop Scale a
focusing
on only across
DIZ WINnsS channels




Single channel
marketing isn't wrong,
it's jJust no longer
enough.
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INn their
space,
on their
terms

ol Audio

'® DOOH

at home, at the airport

packing

™ DOOH On
the highway

=@ Display ONn
the phone,
mid-flight

12:00 pm

(@native on

the phone,
planning what
to do in Austin

9:00 pm

watching
Hacks
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3
Theright

mix
matters

Display CTV
f =

Share of Display (%)

20% 40%

60% 80%
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DISPLAY

100%

BEST/MIXTURE
31.6X

CTV



Stack channels
like nesting dolis
to build on every
layer of insight




CLIENT CASE



Adobe

Awareness for B2B

All-In-one service

Omnichannel



resizing CTV

Instead of comparing

concepts, channels IFDOOH
are competing against

each other o1 Audio



resizing CTV

Instead of comparing

concepts, channels 5 - 2 -1
are competing against

each other




Resizing the same ad
across channels leads
to higher bounce rates,

increased annovyance,
and higher CPC.



https://www.kantar.com/north-america/company-news/kantar-creative-effectiveness-awards-rank-most-creative-and-effective-ads-in-north-america

THE NESTINC(
DOLL METHOI

Which ad
performed
better”?

Geo: TX and NY
CTR: 0.46%
TOS: 1:02
Device IDs

Geo: NC and PA
CTR: 0.43%
TOS: 0:30
Device IDs



Creative framework
to

CHANNEL 1

- Small »
o Insights

CHANNEL 3

sl

Small
Insights

»




DISPLAY

Creative framework
to

Small
Insights

»
CTR

Bigger
wins

» D

TOS

Device ID

CTV




Business
offices

DOOH

GEO: TXand NY
Device IDs
105:1:02

Taxi / ride
share




Raise value

Improve recall

®?§NEP max h U I U ROl(u @ discovery+

CNN putoe  [swsws  FOX  ESFiT
@ Long Timelines S . PR

NRC

@ High Budgets



https://docs.google.com/file/d/11XxWnreeRUsuPQHrQxrKNqOHh0Oruwca/preview

BETA

AlIVIDEO BUILDER

TOOL
/ Brand .
Profile
+ «
BETA
/ Al video '
templates




Adobe Creative Cloud

Insights 1

DISPLAY

Creative
framework
to

| safeguard ¢
. your work.

Even when your aptop restarts
over your lunch break

Insights 2

Insights 3
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https://docs.google.com/file/d/11XxWnreeRUsuPQHrQxrKNqOHh0Oruwca/preview




Full-funnel

Yogurt Liberteée

New product launch



RoT:
PROTEIN PROTEN

Trust

TR
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Storytelling LIBERTE

since 1936

Timed placements

This pause is fruitfully timed with your cravings.
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Audio

Theme

Storytelling

First click out

Advertisement
Liberté

LIBERTE

since 1936

A fruit favourite for
every craving.

Learn More

Advertisement
Liberté

LIBERTE

since 1936

3X more milk.
2Xx the protein.

7. LIBERTE
. GREEK

Learn More




=
Display
Multi-click unit

Retargeting pools

More insights

Carousel

LIBERTE

since 1936

High in profein.
Rich in fruit.

. LIBERTE
GREEK

PROTEIN MILK FAT %

CALORIES

LEARN MORE

Ad Builder

LIBERTE

since 1936

Taste new fruit flavors
In every recipe

Find inspiration for snacks, meals, and
everything in between.
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Dynamic
Creative
Optimization

Creative
matching to the
right audience

Pineapple 2%

Indulge in the new flavour
with 8g protein and just 110
calories per 1/2 cup

BUY NOW

LIBERTE

since 1936




Grocery stores

Grocery story
placements help
finish the funnel




Insights

M

Device IDs Visuals

PROTEIN

This pause is fruitfully timed with your cravings.

é

LIBERTE

since 1936

|n5ight5 P

LIBERTE

since 1936

A fruit favourite for
every craving.

Creative
framework
TO

DISPLAY

Learn More

Messaging

LIBERTE

Insights 3

Taste new fruit flavors
in every recipe

TOS CTR

PROTHIN MILK FAT %

8g

Retargeting groups

LEARN MORE

LIBERTE LIBERTE

Enjoy yours today.

Pineapple 2%

Indulge in the new flavour
with 8g protein and just 110
calories per 1/2 cup

BUY NOW

LIBERTE

since 1936




Scale your .
campaign
with the right
Insights




Building
a scalable
full-funnel

creative system
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