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Balancing speed, quality, and brand trust
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Slide 1,2,3

No Platform Screenshots
Create a design/illustration
More details here

illustrate the growing gap between what a lean 
marketing team is being asked to deliver, multiple 
channels, formats, and personalized creative, and the 
resources and time they actually have. The tension 
between demand and capacity is the core feeling.

Think about contrasting a small team or single 
figure against an expanding wall of channel and 
format demands closing in on them.

What’s changed?

https://docs.google.com/document/d/1N0gQkgfg7ZxUsZRga4HCSqSI5bbNNgVt5K6ZVFvCYbU/edit?tab=t.rw69txpez85u#bookmark=id.1dwkky4biwa3
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Slide 1,2,3

No Platform Screenshots
Create a design/illustration
More details here

Illustrate the blueprint of a 
connected creative system, 
something that feels like a map or a 
framework the audience is about to 
be walked through. 

The feeling is anticipation and 
structure, not resolution.

How StackAdapt bridges the gap

https://docs.google.com/document/d/1N0gQkgfg7ZxUsZRga4HCSqSI5bbNNgVt5K6ZVFvCYbU/edit?tab=t.rw69txpez85u#bookmark=id.1dwkky4biwa3
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Slide 4,5 : See All Assets here

Either use platform screenshot or refine it to 
show creative builder capabilities (large 
gallery of templates and self-serve ad building 
in bulk)

Build what you need…

https://drive.google.com/drive/folders/1P8BZBTThkGESszNw1ucVMduiHC6JPbJr?usp=sharing
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Slide 4,5 : See All Assets here

Either use platform screenshots or refine it to 
show various AI tools such as: New image 
generation, background replacements, adding 
motion etc.

…without production dependencies 
or added cost

https://drive.google.com/drive/folders/1P8BZBTThkGESszNw1ucVMduiHC6JPbJr?usp=sharing
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Slide 7:  See All Assets here

Use existing illustration used in some DCO 
slides that shows multiple Dynamic ads 
produced, showing different products to 
different people based on their browsing 
activities and profile data

We wonʼt be spending much time on this slide 
and quick pass through to the next.

Personalization at scale

LOCATION

BEHAVIOURAL 
TARGETING

SITE ENGAGEMENT

New York

Browsed
‘running shirts’

Visited website

San Francisco

Browsed
‘athletic shoes’

Added to cart

Toronto

Browsed
‘smart watches’

Clicked ad

https://drive.google.com/drive/folders/1P8BZBTThkGESszNw1ucVMduiHC6JPbJr?usp=sharing


PX 
HEIGHT

1920

PX WIDTH

3414

CONTENT

Slide 8:  See All Assets here

A segue from previous slide into introducing 
new channels like video and ctv to ad building

Use platform screenshots or illustrate how we 
are activating multi channel dynamic ads 
(before: Display, now: video and ctv) for true 
multi channel vision and help marketers 
activate these expensive channels much more 
easily and faster than before. 

AI Video Builder

CTV Ad Building

High-impact channels 
without high-impact budget

https://drive.google.com/drive/folders/1P8BZBTThkGESszNw1ucVMduiHC6JPbJr?usp=sharing
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Slide 9:  See All Assets here

Quick mention about social display ads (this 
is the highest performing product). Use 
platform screenshot, existing illustration.

728x90

160x600 300x250

970x250

From social to programmatic,
with minimal lift

https://drive.google.com/drive/folders/1P8BZBTThkGESszNw1ucVMduiHC6JPbJr?usp=sharing
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Slide 10: No Platform 
Screenshots
Create a design/illustration
More details here

Illustrate the idea that a well-built creative 
system is not about volume but about 
adaptability. 

One creative foundation that stretches, flexes 
and performs across every channel and 
audience, with people steering the strategy 
and AI handling the execution. 

The feeling is calm confidence and control 
after a journey through complexity.

Think about a single creative asset branching 
and adapting fluidly across multiple channels 
and formats, with a human presence at the 
centre guiding it rather than being 
overwhelmed by it.

A well-built creative system is 
about adaptability

https://docs.google.com/document/d/1N0gQkgfg7ZxUsZRga4HCSqSI5bbNNgVt5K6ZVFvCYbU/edit?tab=t.rw69txpez85u#bookmark=id.1dwkky4biwa3
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workflows
Balancing speed, quality, and brand trust 




